tomdarlow@2-the-point.com
+65 9173 2082
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will drive business

Key Topics
e Developing strong brand plans

e |ntegrating digital channels
Creatvitiy and idea generation

e owth and motivate your team.
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Key Benefits

N : _ Latest in world-class —

e Writing inspiring briefs/creative thinking/tools/case studies ||.|

evaluation
e Shopper marketing/developing | Ability to 'customise' to =

retail promotions address your specific 0
e Brilliant launch management business issue
e Improving marketing RO.! _ @
e Driving brand growth without ASENCANT I EVENCE

SreguC nnOYEDor Take-away 'checklists' to ‘i=7
* Insight/concept development embed behaviours and skills Rd

Proven quality
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“The late%t thrnkrng,’made praCtrcal and actronable ’ ;

“20 yearsof business experrence combrned Wrth 10 years of proven R X
training/facilitation for maj,o’r "blue,clfrrp clrents re@ul"arlx scorrng 90%+ Sansfactrd“w ;




